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2 001 FOUNDATION
2 000 STUDENTS

14 000    GRADUATES
300     STAFF
189     LECTURERS

7 DEPARTMENTS
15 FACULTIES

180 MOBILITIES OUT
120 MOBILITIES IN
(students and staff yearly, 
short and long term) 

titles: ENGINEER, BACHELOR, MASTER (full or part time studies)

6 months traineeships

(every field of study, domestic

or abroad, including Erasmus+ 

and other project where

students get paid for)

PRACTICAL PROFILE









Introduction

• Importance of marketing 
in higher education

• Changing landscape: 
increased competition, 
internationalization, 
digital transformation

• Goals: attract students, 
build brand reputation, 
strengthen alumni 
relations
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Universities rely on marketing to attract and retain students—education is a 
big investment, and schools need to prove their value.



Market Trends in Higher 
Education

• Rise in online/distance education

• Global student mobility

• Student-as-customer mindset

• Role of rankings and reputation
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Target Audience Segmentation

• Prospective undergraduate and 
graduate students

• International vs. domestic 
students

• Parents, career counselors, and 
high school advisors

• Alumni and donors
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Branding in Higher Education
• Creating a distinctive 

identity

• Consistent messaging 
across platforms

• Example: University of 
Oxford – Prestige and 
tradition

• Example: Minerva 
University – Innovation 
and global access
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Digital Marketing Strategies

• SEO and SEM

• Social media marketing (TikTok, 
Instagram, LinkedIn)

• Email campaigns

• Webinars and virtual tours

• Example: University of Southern 
California (USC) uses influencer-
style content on TikTok to attract
Gen Z
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Website Optimization
• Mobile-friendly, fast 

loading

• Easy navigation, intuitive
UI

• Personalized content
based on user behavior

• Example: University of 
Michigan’s site adjusts
based on user
demographics

12



Content Marketing

• Blogs, articles, student 
testimonials, faculty 
interviews

• Video storytelling

• Research impact highlights

• Example: Harvard Business 
School uses thought 
leadership content to 
reinforce its global brand
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Student-Centered Messaging

• Focus on outcomes: 
employability, alumni success

• Authentic student voices

• Diversity, equity, inclusion (DEI) 
messaging

• Example: University of Toronto
campaigns highlighting diverse
student journeys
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Leveraging Data and Analytics

• Track marketing ROI

• A/B testing for 
campaign 
optimization

• Predictive analytics 
for admissions

• Example: Arizona 
State University
uses CRM systems 
for data-driven 
decision-making
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Social Media Best Practices

• Platform-specific
strategies (Instagram 
Reels, LinkedIn for 
alumni stories)

• Community
engagement

• Real-time responses

• Example: Boston 
University’s TikTok –
Behind-the-scenes, day-
in-the-life content
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Alumni and Donor Engagement

• Newsletters and alumni 
magazines

• Networking events and 
reunions

• Impact-driven donation
campaigns

• Example: Stanford 
University’s “Stanford 
Stories” connect alumni 
with current students and 
research initiatives
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International Recruitment

• Multilingual content

• Regional reps and global 
partnerships

• Country-specific campaigns

• Example: University of 
Melbourne’s “Study With Us”
campaign for Southeast Asia
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Challenges and Future Outlook

• Adapting to AI and 
personalization

• Student privacy 
concerns

• Increasing 
competition from 
non-traditional 
institutions

• Lifelong learning and 
microcredentials
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Conclusion

• Personalization, authenticity, and tech integration are key

• Data-informed strategy enhances effectiveness

• Best practices drive both recruitment and retention

• Final thought: “Marketing is no longer about the stuff you make, but the stories 
you tell.” — Seth Godin
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